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						Whereto is Australia's most effective research-based consultancy - using award winning consumer and citizen insights to provide clear strategic direction for our clients.

						
							Why work with us 
						
					

				

			

		

	


	

		
			
				
					About us

					Our unique mix of government, social and commercial clients means Whereto is deeply embedded across all aspects of Australian culture.
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					Our Expertise

					We are a team of qualitative and quantitative researchers, strategists, collaborators, evaluators and innovators. What makes us unique?

						We're completely independent and wholly Australian-owned
	Strategic - we go beyond findings to implications
	Directional - clearly identifying where next and why
	Collaborative - to improve outcomes
	Nimble - our senior team and robust, flexible process mean we can turn projects around quickly while keeping quality high
	We specialise in research-led solutions for thorny problems
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									Innovative Methods

									We continually adapt methods and tools to suit the project at hand - recent examples include...
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														Innovative Methods

														We continually adapt methods and tools to suit the project at hand - recent examples include use of play techniques with men to mitigate barriers to discussing mental health issues;  skunkworks approaches to test, learn and adapt stimulus and workshop techniques with car owners; observed knowledge-exchange sessions with SME owners on telecommunications  (we sat back and watched while businesses owners traded intel and interrogated product offerings)
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									Human-centred Design

									We use the principles of HCD and design thinking - this creates more meaningful engagement...
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														Human-centred Design

														We use the principles of HDC and design thinking - this creates more meaningful engagement and allows for iterative and more robust outcomes e.g. in a recent Not For Profit project, high-value donors informed study scope, then ideation with less engaged audiences led to prototyping of opportunity areas. These were then tested with a wider sample of potentials and key stakeholders to deliver robust development and measurement.

													

												


											

										

									

								

							

						
 

						
							
								
								[image: Data & Analytics]

								
								
									Data & Analytics

									Our staff includes statisticians and data scientists, data visualisation experts with the business...
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														Data & Analytics

														Our staff includes statisticians and data scientists, data visualisation experts with the business and community experience and insight to develop effective data-led solutions for customer insight and strategy planning. We use sophisticated analytical and machine-learning techniques to analyse data holistically, drawing out the stories that it has to tell, and identifying the questions that still need to be answered. We've guided innovation, developed segmentations and tracked performance for not-for-profits, government departments and consumer businesses, integrating multiple streams of data to drive effectiveness.
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									Evaluation

									Theory-based evaluation methods have always been at the core of our practice. Understanding the theory...
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														Evaluation

														Theory-based evaluation methods have always been at the core of our practice. Understanding the theory of action for any campaign, program or initiative - how it is intended to work - allows an evaluation the power to identify the appropriateness of the outputs and their effectiveness in creating the desired outcomes. Realist evaluation methods - understanding who it worked for and why - help identify ways to improve the program, policy or campaign for future developments. We have delivered thorough, high-quality evaluations for not-for-profits and Federal Government Departments, large and small businesses on a wide range of topics...
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									Sensitive Topics

									Whereto has significant experience researching highly sensitive topics with all Australians - including...
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														Sensitive Topics

														Whereto has significant experience researching highly sensitive topics with all Australians - including highly vulnerable and difficult to reach audiences. This includes people with disability, survivors of institutional child sex abuse, people with mental illness and past suicidality, carers and support workers, police and emergency services workers, and Aboriginal and Torres Strait Islander peoples.
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									Awards

									Whereto is highly awarded - our team has won more research effectiveness awards than any other team in Australia.
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														Awards

														Whereto is highly awarded - our team has won more research effectiveness awards than any other team in Australia.

													

												


											

										

									

								

							

						
 


					

				

			

		

	



	
		

		

	


	
		
			
				
					Here are a few examples of our work over the last 12 months.

					Our recent work

				

			

			
				

					
						
							
								
									Understanding the perceived role of financial advice and advisers in the community and language used to define the sector".
								

							

						
							
								
									Looking at the evolving property market, implications for new estate development and the changing needs and expectations of the community".
								

							

						
							
								
									Engaging with Tier 1 and 2 commercial property agents around Australia on digital delivery in the sector".
								

							

						
							
								
									Working with employers to trial ways to increase workforce participation of people with disabilities".
								

							


							
								
									Scoping the future of retail in the automotive sector".
								

							


							
								
									Exploring what defines the heart of Melbourne's shopping, dining and entertainment scene for locals and visitors".
								

							

						
					


				

			

		

	


	
		
			
				
					Our team

					We bring passion, rigour and creativity to deliver clarity and direction to our clients.

				

			

			
				
					
						
						
							
								
								[image: Dr Vicki Arbes]

								
								
									Dr Vicki Arbes
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														Dr Vicki Arbes

														Dr Vicki Arbes, Ph.D., QPMR, President and Fellow of The Research Society

														Vicki has been a passionate thought leader for the research industry for many years and has built a reputation for fresh and innovative thinking, even when this challenges accepted orthodoxies. With a doctorate in psychology, she is one of Australia's leading researchers and specialises in the application of psychological thinking and techniques to commercial and social research projects.
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									Catherine Boekel
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														Catherine Boekel

														BA, MA Marketing Communications

														Catherine combines a strong intellect with inside knowledge of the workings of government and a passion for behavioural change and community engagement. This makes her invaluable to our government and social research team. She succeeds in getting the toughest projects off the ground, into field and reported with flair, ingenuity and an unwavering determination to be as close to perfect as possible.
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									Charles Coulton
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														Charles Coulton

														BComm/BSci MSci.

														Charlie has a strong focus on strategy planning from his agency days. When it comes to primary research, he combines a passion for - and an advanced degree in - quantitative analytics with the empathy and creativity needed to be a leading qualitative practitioner. He is fascinated by understanding people and cultures from all around the world and travels frequently to satisfy his wanderlust.
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									Penny Burke
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														Penny Burke

														For over 30 years, Penny has navigated the dynamic landscapes of communications, market research, and advertising. She champions research that isn't merely analytical but also delivers tangible insights, guiding organizations toward their aspirations. With a rich tapestry of experience, Penny has a knack for harnessing research and pinpointing the internal shifts needed to fully seize opportunities.
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									Erin Beggs
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														Erin Beggs

														Erin brings a razor-sharp focus on results from her diverse experience in public sector, commercial, and consulting realms. With a rich background spanning strategy, policy, and evaluation, she marries her deep expertise with a genuine passion for system reform. She has masterfully steered a variety of social services, programs, and policy initiatives amidst complex stakeholder terrains. Drawn to the intricacies of diverse projects, Erin's adept leadership consistently stands out, illuminating the path to success.
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									Angela Baker
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														Angela Baker

														Angela masterfully deciphers intricate market research, case studies, and customer behaviours to fuel strategic endeavours. With close to two decades in market research and strategy, she's laser-focused on catalysing impactful changes anchored in data, encompassing brand communication, customer experience, and financial product design. Her PhD, rooted in Botany, Evolutionary Genetics, and Statistics, enhances her analytical depth in her market research and strategy roles.

													

												


											

										

									

								

							

						
 



					

				

			

		

	


	
		
			
				
					Happenings

					A snapshot of some of our team's recent movements.
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						Talking trades, training and jobs of the future in Townsville.
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						Serving up caffeine and sharing insights on The Power of Play at AMSRS Conference in Melbourne.
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						Exploring appetite for financial communications in Hobart.
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						Communications co-creation with Indigenous Australians in Meekatharra.

					

					
				

			

		

	


	
		
			
				
					Insights

					Explore the latest perspectives and findings from our team.

				

			

			
				
					
						View our 2023 Luncheon white paper

						View white paper   

					
				

			

		

	


	

		
			
				
					Luncheon Presentation

					View our September 2023 Luncheon Presentation

					
						View Presentation 
					
				

			

		


	


	
		
	
	
		

		
			
				
					Contact us

					Get in touch with us 
today and say hello.


					
						Drop us a line:

						
							
								
									
								
							
							+61 3 8648 3418
						

						Send a message:

						
							
								
									
								
							
							info@wheretoresearch.com.au
						

						Pop in and visit us:

						
							200/18 Kavanagh Street,

							Southbank

							VIC 3006
						

						
							
								
									
								
							
							Get Directions
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